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Nowadays, libraries should use marketing strategy to offer their various services and build up good relationship
with their users. Therefore, they may use data mining technology and customer relationship management to heighten
up the results. Data mining is the process of extracting previously unknown, valid, and actionable pattern knowledge
from large databases for crucial business decision support. The purpose of using customer relationship management is
establishing mutually beneficial relationship between business and customers.

From above, we can take two approaches to execute library marketing strategy: one is user analysis and the
other is service progress. Both of them are based on reader model and circulation model of library automation
system. Hence, many useful data can be originated. The available data mining tools which including
classification analysis, clustering analysis, association rule analysis and sequential pattern analysis, which can be
applied to the user analysis, nonuser analysis, and recommended book listing relatively. By using data mining
technology, we could analyze the characteristic of nonuser to encourage them go to library, and recommend
books for users to improve library service.
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