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AFAFETMES T L Youtube # * TR 2B A I A FEL L6

fali
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il

>

R 2yt S e e 2 A s B R A EN8E » 4
P A e ) {50 A1)t (s BN B A R o ot 2 A (i B e S AR R, A
HYA ST RE I ~ ST TT > A RE JTIE B CHYMERE - b R
FEE R - RIS SR R E A (R B R Z B B - BEBED - 2R
Fefg (2015) R RER A A (RERAY B ISR A AR - R EIE
BRIEFEER - oaFEE BT hEl SR AR A B LAY
FEE - MR AEEES Y EREE A R RFERa T HhER AR
TE A YRR - Deering B Harris (1996) f5H1 © Fradavi@H & g5t
e B (5 1 A\ B i ) B i 2 fRO5 I A 3 B B A A e i B 2 A
RERSRE N o MR ERZARIREZ » W B AT 0] 4 (d B A A A
a2 Bl (REEERN ) > DU LAS HE (R > 2 2 fn MR & el (R EE i &
AR o BHE E B AR 2 E A -

BB 4Eis % K MR (R B e B E R - A i i e E R E
N R E R E A2 FIRAE - MHEAHEE I - BB SN 2012 £
2016 £ — RNBIE R S8 HIVE LB E T 10.5% > & KE E
WL TE 4R 52 5 Y R 1 =5 22 87% (BfERS » 2016) - B S TH A FHYE S
EENE S L g R ES - Hioh SLLL Youtube f% By R o fEES R RS
Youtube USRI TR EER 2T HH @S K o A FTEEN AR
RS Ry T BN SN BN AT AR > AL B A ENENIT AHERTE - £8
EewBigEd o AMBEEE B AR EtiEE - ey R I E
CELFE © BRA1 ~ 1S ENATAE R R ) » 75 Lo R FE T A8 b Ay FE RV B sl R oK
(EET5%% > 2015) -

N EANEREEHES > KREEEZHIWEN L EEE &R
FRIME s - REAEZPIREHREZGER » &E F R ERNEHUS
HEER BB E R - BER T LEFE I FRERRT R
IS N E R R 2 B2 8 - dptiiadtE - VM
B REKRBAIE S PIFHEREMMEREN i T ERME - TBEE
DAR TRRENE | B BN A R R EMNE E Z RNE (s - BEE -
falFE % > 2011 5 S5 9% > 2006) o K24 AR G s A E B ER I (RFE
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Mg Ryadl - RS FEEEAONEENE - SKEFERTHE >
EREAEHE FEEE T LET R — - E R IR EE R RT
o ARGV - BINERER T ARE B A M ER B - AFELIR
BRRRENTE LEZERT R AETE o KB4 ERNFT KB ZRT
Ry o BB PHE H B H REVEREE - TR RF PR RS 2 B BT &K
R TERERIRE - WNMERERZ SR IEE 2T - AT 7 Z48uk
HRIA 2 NE W AR R R - MR 2 B S Y A #D (Fernandez-
Llatas, Traver, Borras-Morell, Martinez-Millana, & Karlsen, 2017 ) - B 4EE&
&N BN - DURFERIGRE R 2 5 (R & RS 2 3 Rt AN
FERF AR EE AL AR Ry b FE IR RS » W SE4E SR 5 RS0 R AR S R A R 52 5
ERFERRBHEH Y 2% - KIFFRUREELG]  FRETREBEEHE
RAgEE Y BB D FMEIEEOREEENF R TR - AR Z
WFE TR

1 RERA: S R A s R R RZ FE A0 ey 2

2. REA DL Youtube U B fEFE &R 2 1B A0(A] 2

3. REEEMEH] Youtube (R E & s Z B A 2

4. REAE NG5 2R A AR BE 1B 2 B f] ?

5. REAEMN s H o V2@ FEN 2 B EAEN(T ?

6. REA(E I se & 70 S P2 (A e a2 R R 2

7. REAEPARRMEE 725 0 2 P2 ERE R At Z g A ?

®. SRS AT
—. REAAER

fE B ERAE A MR AR TE A ] sidhey—38 > BN 8% K M e
B RFEEAROA BLUS B TR BB R A B A TR S B
B S HY A DR R B R ORI R 2 Y AR i _E BB S ERE] (Sangl &
Wolf, 1996 ) - Horne (1999) f5H| — MM & & 1w 2 (i & a0k & LR N
SEEYITHRARYE R » BOWIEREL 2T ~ PO IR - AR SR8 B IhEE
HillFE - AR e E S L E N E B35 ZaHE AT 528 - AT gkiE
S0 T T Y B AN AR > S AR E AR 2 BN SR AR T By > B
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CHEAEREFALS T L Youtube R F A2 A I A EE L LG

PRI b AR AR E IR HIRET 2 IR U E IR EE - LA BEIEKE -
Deering B Harris (1996 ) jRH{FE & o7 s =55 © (1) DU (@R B HAY - E
RE Ryl R e HFHEEE s QQUBROAH K HiY - IR AR A s E TR R E
)AL A R HAEY © B A By T SR IR S B (R T Ry (E5 T A EL
RO -

RIEE TR KRBT K /17 R AHRAEE SR U7 I 2 &m 2 - Lewis ~ Martinez
Bl Carmel (2017) 5t » 7&K Z—EH BAURVELE - EtZE A
TR DA — 18] 20 25 (8 & SRR 2R A S . ~ BHERY R ERY AR 75 DAt
AT E B RGN RR < B8 T Ry Wi SR BT & > T E BB T Ry o
ZATE AN R FEAR BV E AR KB =K Y - $HEE g 4 & 1T 2 ol
LT By o T 78 L6 17 Ry B G - #7800 £ = ( passive attention )~ #¢Ej 18 =( passive
search) ~ F#Eff¥ = (activesearch) K FF&EH=: (ongoing search) ( Wilson,
1997,1999 ) - fEfEEEF &A= K /7 mE » Jacobs ~ Amuta B Jeon (2017) 54 :
A A UEBIRZE R E R =K (il éﬁ%ﬁﬁﬁ&%ﬁ*ﬁ%ﬁ%%&ﬁ
YRR ) SZE MR B E RS KIMESHE R - EE#HE
FORIGH - (EAEENRERK  BilRgyE=REEEHR &EI@J&—?
1% 1% R B A R 48 1 B i K [EDE 1T # = (Jacobs, Amuta, & Jeon,
2017 ) F &K T B P E A CE R EETT RHEORRAVEE K - flanEl
FENFE R 265 - (EFE4EE - BEYEIE S E 2 75K B
{78 (Kent, et al., 2020) - [fi (=4 B = J7 0 > (56 & DA B0 B s =X
( passive consumption channels ) #&H1 KBRS ~ BERE T BN - (S fE
AR BRI IR ZIE R E R A EEN KRB & BE Bl
AR AL IR E B AYE B (Dutta-Bergman, 2004 ) -

R & NEE KRR HYE  » SE AR RE N EER RIS A 5 % T 2 #EUX
BLERERIRTR o ATRE BB RS MB3s AR E R &R R - e
B E RN FERERYEE DU E A AR B T EERE 25N
NS R R S B RS (BT RISl Y 4B A2 » 7R mT ek Ry k5 48k ( elaboration )
Bz S (integration) FYREERAEAE o (F HE R RS @R &R 2 Bl BE
&R A Z s A (cognitive schema ) 2 FEMESHVE RN - RS G S
(LEEER - TRFHEUL 2 (B & SR AR B A R A 2 SR A1 2847 (cognitive structure )
i ( Dutta, 2007 ) -
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—. BRREFAENEE

PEERHY S K > B (e-health) hHEAMES > B FEELAES T2
FEERFIRYEE 8 A SRR AT AU E A > 50 4 P A s B Lt A AR G 1 B
ORI SEOVIEF - 12 77 A FE 75 2 40 e B R R (i AH 4 A\ B (EBR IR B
g R R MBS {5 (R R AR R 2 2 B G R Y
fREERS (Ami & Laddha, 2017 ) - {E A f@EEMHRETT & (B ERET ) W
HIERHL SR » DU LB T RIS Rl - M H# L& - [
(R T BT MR T E B MRS & > S > thgEd—
E M FWERSGT LA EEER - FEESEES TREA L
sRIVEIUE - FEDIBU N BV E SRR BN EE - e HESTIOR iR
HVHEERFEZET L ERE RN (FEE $HaE - BERE
2017) - EEBEEEMAREYE DB RIS P R: » DU ALTHH
R TS AR - REISEEIITIHNEERMERZT » $HE
ey A E e RS BT822 (Sama, 2019; Yao, Wang, & Chen, 2017 ) -

RELEFENISEEZ THRA - FENEEER a5 -
F R S - S4B RV ERE - IS ME R0 S F AUk A2
H ORI KIS IRNg mokse B AR 8 LUEEUE B O A B A& (b
M > 2010) - oE - EEMREEEENECE = REEEIEE
R EREN TR CE M E 1B o A AT R A S 2 B Ry
IR H AR R E H B — Y B UCE R - E ER A R R D
BN F 2R EUS iR V& R R K B % 7T - BEF 220V E B 7T R
EIREREEN - B8R ER - X5 - BEEEERESE T - el LIFIH
HENASAY ) 2R B A B UL (5RB{~ > 2004 ) - Deering £2 Harris (1996 )
fah - — M A R D R 2 EHEUS AROR % TT » BT LB 424
IR A R Cintermediary ) » {51401 25 88 S E A ERE 1 - D H PB4
PEE R EFRIM: - R E R ARE il - AAMIVEE BB EHES
AIDAFE S I B AT A -

WEEERFEERMRENERIRG BB AL - frEr
(S P s )z - Cline B Haynes (2001) fi5iH © kol 2508 2 #5128 i 4 s
RIESEFE R - BEHR X B RN ER R @SR B
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A EAEETARES T L Youtube @ *F FE DA I i BE A LB

LHOMEE R T AR SRR B RS AR T A AV - NIt g B RN E ES
SKIERRE NS - 4% Cline B Haynes (2001) FH& T © 67%HHEE S
BB AR B am H C AR RS B R BN ER - IHUS B A4 — P AR - fRR
B RAERE Y R AL o SRS TR Y A B m A ORI H BB S AR B & AR
FIRE T {450 22 RIS _ERYRERE © fn (e B R A s R Rk ey etk - (8
AR B 22 1 1 H B (R R RS - R AR B 2 85 - i
FREE R GBI % IT - NMEREIESR S IV ERHR LA T ACHE N
ARSI i S A 2 - SR P A B B S AR #E 7T 8 ( Osei-Frimpong,
Wilson, & Lemke, 2018 ) - &2 2 A2 fLAVEE S g (R T A B A > RS
HREIATM - HEERBEE RS 5 > T8 E ~ 5885 - TRUK
BEE AR E R B R - SRS EE AV ThRE IR HEER B BN
FEORAVSE M o AHE A 1 Z 8 - JR I 2 O EhRE HE R U M SR R G
HYRE i >t B8 S [5) 75 oK 5904 B 8 11 4a s 0 TH SR IE A1) B iy 5 A & SR T
2w A E) (Cline & Haynes, 2001 ) -

= BRETEATE

TEdEps i B tH B E A b ZEEIRBREE H 228 H - glmkET
SRR AR A S (BITHEE) 7> 2019 F35k T 2018 E2/B4YRE
et o DU R ARSI - 9 WeR iR LB DA 2 5
RNBEREZ 188 ST BRI T v DU B =0 0 (1548 B8y
FEERE SR EENTATREREFKMEEERE S
B oo (B EriE T s B IR EH (N A58 S B RS 14
PR - Bl e B ERWE s (RIS R R G AR AE (Al
B0 2019 ) - ghéR b S M EAYAE S = /iERE - 512 T Youtube ~ £ &4
PPS 48i& e 15 ~ HiChannel ~ *NEEEFE - M4/ NIEZE 7= ~ Yam RZEET%
FEEE CREW - 2011) -

BEEWE T ERN TN BRhgERETZEZFENHGZEE
e MEVENERTERES (BRY) EEGERMAEFIAM T 2015
LG EERUCERRR ST ) DU 2015 EARESTEIZRUCE BRI
M HA K ¢ Youtube Sy oM B EHWCETTE) R 47 b5 V-2 (i
e (MENEANERTERES (EHE ) 2015a > 2015b) - Youtube
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> 2005 FRITI{% - RKREBERTNA T H—EEgxR ek - R HEnY
T R UEA T RERVEFA - 25 & Youtube ME 3N B TR HEE
R LT o W EAIEEREF A a8k s » 5
R SR A RO B PR R R 2 B 82 7 E4EE 2 — (Cheng,
Dale, & Liu, 2007) - f#EFR &5 (E Youtube -2 it 2 Al FE & (E
BB o EOHEEAERIERNF - AIERIEHUE - WAIHHE P ZEH (F
J5%% > 2015) - Youtube 2R LAV B &N TT - BRI AT
B A M VR A A s kB A T DUZ R AR Y 28
e~ BB ELEEREEENANS - 540 R PENRERELT
R TEA s e A CERERE 2 BRY - FriRfEEES (Fl : HER
BfiAm - EEEMEEREE) ZEmEEANS - ZEHEEENR
RALE AN Z Ay BB E - BB AR E C R KT BRI 2 1T Ky R 2R
( Pleasant, et al., 2016 ) -

BRI 22 2 - & KB EEAT - BUF AL Sieft @R EE
RHERE & NN A B ERE S BRI e RS | R AUMEE RS - BE - #
DUT it & WA TR & 548 » B4 © Yahoo = EE(REEAHE S
EBHERL R ETHE (https://www.edh.tw/media/l ) ~ 4= (&I HDEY B
fRFEFEE T HIE (https://www.hpa.gov.tw/Pages/List.aspx?nodeid =103 ) ~ ##
FabigEHE (http://www.cth.org.tw/?aid=78 ) ~ ZILEE KT ae B b
B HIE (https://www. tmuh.org.tw/news/film2 ) ~ tf 7] B2 & K B2 i 25 B& it
w2/ (https://www.cmuh.cmu.edu.tw/HealthEdus?type=2 ) - (12 L5312
H AR S LA s 26 e Y R 52 2 AR TS - bR T TR 4k BB TR B YR
JB - AR Z BALAE Youtube SEE NI HHIE - MK - H45 2 Youtube - {5 ]
EEUE R R #YEEE > Youtube S22 HYHE E HHRH &2 2 1 HIHI & B ShHE 2R
WA (R ARG HEE - B EFNFESRENR - EHE
FHN R E R TR R EE AR & - BEM Rt e R 208 &F
EOHBBEANENT K B HE SRR E RSB T - TR H
SPESRIAR - BB HE L IR R R SR Web2.0 JiE A AR S < i3 E -
Youtube 7172 Web 2.0 fg #5547 51 B B2 — (& {51+ » FEFHE% B g A R e 3k
07 TED EE A a8 2 S E ( Kazi, et al., 2020; Madathil, Rivera-
Rodriguez, Greenstein, & Gramopadhye, 2015; Welbourne & Grant, 2016 ) -
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N BN

I

EEFALE T L Youtube # *F (F A2 A - BEED LB

Youtube 525 73 Z 2R LGRS &N AIE  HUS LA f B2 2 -
bR T @b FEEE S SR E > NAEHES2H - THEE
B fEHEODH - 72 HEEEERE - ANEETPETEIRE - R
Eilm KBGO R EFEHEE 2 &R > USSR E CIE BT R
EHRRSE - AMEREE LEHHE2E O 2 FE - tiEETE
A ERYERE - IR RIEEEAHR 2 B E M (anecdotal ) FrEE &R
HERE (Madathil, et al., 2015) -

ENFHAR S FEETEEEENEP Ha S K - mERIEESE
AERE SR E N o NEN IR ~ s DHEERY B W REREIT AR - 1
WA T RER S BN E (E/NE - SE - 2010) - £ FEFLS
NGBV AE B - TNAEVE Ryl B SR 0 B T 1 S B B A L A B HET
M1 [E A BRI 14 - Mazzarol ~ Sweeney B2 Soutar (2007 ) $2 5| & &HUE DAE A
By~ BUE Hr sy N EZ R RS R R s TN BEE T EEE
HYERE 51T By - Vaughan (1993) 5 H © #&EHENRRAY 2 & R 5 D& &
HY H YERE S NN ZE mfY EERUR « M—f it @4 a8 E P U5 B
i T B (e A BRI R S BC & 7 Y B BF - B3 M B 8 R (8 e Y DD L B 4 »
2017) - BHfEHE EFEE T ENIEERFENZ T E LEEH
HY 2 % 5 HTME R AT T o TBH AR A R R A 2 B 4 Es &5l
fREEEEN - PIE BN ERE T A RiES - HE) - SieBlE®E - %o
NG B LAt EEY) ~ MR DLRO L B EE SR R RE (Escoffery et al., 2005) -
M8 B L2 &S B A BRI IhEE » (B &R B HIER Y 7 S Bl
R AR HEFERSE EHNENIT R - BN REBEBER TR R
RS A A TSN —E 5 0 T EEIRIRE - DU ERA R B AR E
RN BB S #E—2F 04 (Zhang, 2012) -

2, BREE
AW EERE KRB E B 5 P 2RI R & RAY R R B =K1
oo BE T EAES R EREER AT R - AW R TR A R

Bl E FENERT R > EERHMEGHEAREURAE T E » WHIE
% &l £ (non-probability sampling ) /Y {# F1] #fi £ 7% ( convenience
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sampling ) #ETTHUEE o (FFIHETE 2 PER0 T 95 & T W FT Ay 3 J7 2K 4
BEARRYLEE » TS EEUEE 2 e MR N AR S A HERNEE M
( homogeneous ) » & DL FRY 77 k& ( Etikan, Musa, & Alkassim,
2016 ) - i3T5 DU (T R ER 2 R ERE[ B2 A /F Ry HIEE A - Youtube 525 -F

ZE RS - W7 AREGET BRI B (BRI AR B A ER S > &
M B EE H A MR - BB TTEE - DUkE SR E 2 R AN
A o PGS DIERE A - ANt EE & (Line ~ Facebook -
Dcard) » d7 A EEE % QRcode A5 EGE RS N AEIHE - BRI SRR
A 20203 H 15 H& 20204 H 15 H -

WHZE R Y Youtube 525 -2 (HIUTEB S ATAHAY > 43 Bl B H R
B - BHESEN - BEEER AR E B ALE - FBEHERE
B B BT E G B A 7y 5 o AHRE 4 Ik B SRR I (e B i AR Al
SEHITHY 8 > Youtube REMEHES TRERBUGEIEER R - HE
2670 DABRHL(E (0 - s 0 AP0 for 44557 (e B A B R 5% 2 & s (ft
FREE) - DURDABG HEfERE 2 g 2E i fn R & el (R E &) » BE M
HEZR - @Jﬁﬂ$ﬁyéﬁﬁétﬁyEﬁ (2019) AIHERERITHE » S ERIE(@E
dnhEA 128 BE @ e - EE - ) - ERE - (EFEENEM -
fREFEEREE E]&% o B - R E R - (RS - BEETE
%F o FripiEh - BRZREL - fiE 2R (2011) S ¥ X224 R (BT & SR E AT -
FFER ~ HE - B - BRikRE B 28 - BREMNEES TN AR
FEA AV EIE AR T-8% (2006 ) AIlHE H K B2 A i 23 (R T 4 s 26 DAL B 2 )
BE -~ EX - EBER KR ERRE R T E BRI E - s R
BB RN kS (R A R REmE R -

WL Y N 25 7 T8 B2 8 SR B B R S {181 BT o Y B R DA FE
WFFERIE (0= 1) - F—Ey R REEZ BAER - 55 83 2 H5e
EHRAIE T ARE A H B 7S H Y Youtube 525 P2 U (B AH R &Y
R BIVEAWERBEAERME T ER R ZTH) - U 2 T ER T
BRI KRB — MM T 2 EREERFE KT RZEY - B1ES
oy By BREHE AR =80 oy 2 WS SRR T B F & OB B A (@
FEEME EENZITR > BEfEEMZEMEER - #7) Youtube SEZ A X
TEFRAFE L B S ~ PR ~ #EE S ~ BR CESFN S A& - bt
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AHEAEETARES T A Youtube i@ * TR 2B h A E RS LD

I

FEEB T ZEMEE - @R T = VERICERBEENTR - L
FER D) T AR AE N FERNHEREER AR - FRE S Bk EE
P2 EE R E N ERAT N EE - LA Z BB T AR
MRS E P E R R E AR A RTRE - S5 E0 oy BLSS \ B TR TR
REAWNE T VFEZEFEE S BRI - MEOREHAIAR
EAEITRIANE IEfEE AR 2 - MR ETT ISR - GBI T 2bf 8k Fr
5 -

faf 2

41
FE RS
PiEEE S BHP S SR
BoE RBEZIER R B0 SR A
REEIRT K DRI CLIE(E AR 37 - 4
et FHERE 2 [ERFBIA - RS SIS - Bk
(2015) - {iEE (1997) HIBLIBRILMED
KB £ DLOBTHS  ASEREIMSNL [N - BUER
Youtbe Wi i Youtube U BEFBIEREIERLIT (M TE
REA Y REFRGTR 5 RS ERORD - EasY
Z R SERERF (2019) S0 - BROEIAL » 17755 (2010)
BHEIR (2002)  ZE5401 (2007) + FTF4E (2006)
Z AR -
KB GE R RS ARSI (A, - BUEA
Youtube [ HE Youtube U HERIMZEMEIEETE (HAMHHIL R
BEENIY RERREE 5 RESSEBEERLES  EAS S
BAOET 2 SEEZTE PR IR (2011 TR (2008) 2 A
S
FEEMEBY B RS E AR ) TR
HREMWA B Youube [RNFHAAVANIZN - FyA LI IR
MZACHIE FEMNAM - LR - 6 SR - SR
B2 ACRBVE - PRSI - S S A e

EREAMNKE - HESZEREC (2004) -
Deering & Harris (1996) ~ jj#E5E (2001 ) 2 FHRHSC
BRIIDMER o

(ET%R)
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5 12% % 2% (2020 # 12 7 )

(FEER)

B7ErERE Re=1Pa) RETAN LS5 SRR
RELEERE BHETY REA BRI T 0 SV 2R AR -
HoEFEf BEEREYE P ZEE YRR RN R ERRE
REMNZERN o VPEEFE K- EHSH5E (2006) - #T-3E (2006) ~ £2
AR AT 2 ik A4 (2007) ~ AITHER (2019) - B2 4E (2015)

FAC - RED - MER(2011)~ SLAEE (2011)
MIGE (2010) ZAHBESCRRIIEAE -
RELEFME FHAET REREE IR oy 51 B 3 B (2 B ST T
FEoEVEME BEZTOE WEREE - EHESEEEE (2006) « AT
MEMNEE . PEMEREYL (2006) ~ sEIEE - #al - ESIR (2017) 24
TR Ry 2 fEREMN LM BEISURIICAMEN -
i
REEHR FLEr REHE R R AR = 2R - o T BU
REREE Y BEEZET W K TEZE ) WARREER T - EIES N
EVEMRBEE (2009) ~ =EUEE ~ S s ~ FE B (2017)~ #HfY
AR ZIHE ¥~ GRARES (2017) ~ ETGA] (2004) ZAHRE SO
Lafef 2 JnPMEER °
EEUN:i) RERA ST H RIS 5 0 P 2R FER AL
R R TP B A e B

B, MR%s

Wrgess R 2 B YR IR G EOR AR AU E SRR T o s SR 230 - 125
GBRIAZ Y HL TR RAG 2 P E B R TSR 25 - i &
EAFR 2 NEER > BRI ZHAAEHIEH 225 (ANOVA S5
TR thaE ) & PEAREE - HAEMRAER T E - B ERAH
H o 8 AC ot S DA B E i 722 BAVEL I AR B - Her 2 ZAK
BOR AN T R AT A SR I R e

—. ZHEZELTER

FREZ[EUHYT 206 {7 & 1 SR IE R AP E N % > Ky 129
NG S AELH 62.6% ) BVEHE N> By 77 NG AR 37.4% )
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A EAEETARES T L Youtube @ *F FE DA I i BE A LB

I

FIIEDL 22 RIS 0 B 62 A (G4 30.1%) » HACK 21 5% + % 52
A CHE8 AR 25.2% ) « RRAEGR 2 SYAE0TE » DIDDAE QR A\ » 3t
78 A (1 37.9%) » EAMRFE B G (35 58 A+ {55 26.2%)  —4F
4 (3575 38 A - {5 18.4%) - —E4L (375 28 A & 13.6%) - TUZELH DL
E (3 8 A {5 3.9%) - BB —H5 SHE KB A HUE B IR
F3 AR BRI« = SR T MPERRIE - H ¥ 4 S B IR B
AR S TR RS 2 -

% 2
ERFRTREH L HEL F
K IEEH Py A
RN (JEE N EFE < >IEF ) 3.58 0.84
HEMEFRNBFEE GEEARITEC>IEERT) 3.52 0.69
ZREEVEZMEREE GEEARIEE>IERERT) 3.19 0.70

H & A S BRI AR R T CEEARECIIEEME)  3.37 1.04

—. £ Youtube W EREE R EATAEERER

BG5S 2-1 £ 2-8 BT REEE L[ A Youtube YCE fRFEH
FIENZEE - Hp L " RESEmMENHEE COREFMERNER | E
HZrelEEas (M=3.66>SD=1.06) (413 3) - #—F DUEIEA
T S A A [EI P 1 B T O BAE WS (R R AR B A I 2 S TE 2 2 = t AR
AT EE R B BRSNS N E 2 A SRR LR E R IEE T HE
I > P& EEIE S EEMEME S - A2 ) T RE RN
HECHRERMARNVEZA T HRPRERERERLHEBZEZR TR
PG LECEES B HBE A " B g ZEUCE B BHR &
R TP g EEE S B R R BRI R T IR B
BB R R AERIRYEZ R ) (p < 0.05) (HAEBEZIEHMNZER 4) - &
ERIHE 2 EZRAHE (p>0.05)-
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% 3
/2 # Youtube /< 7 2 & # 7 F i
RIE¥EE ([EERE) Py R

FE RSB E C SR RN 3.66 1.06
BOPRE YR EB RS R 3.17 1.14
HE R - I TEEsS@EHARR - DE R F 3.14 1.16
PR e T ECETE 5 R AEAH R 3.03 1.13
PR g T EHE S P e B (R AR R 2.89 1.14
TP g T ECEBIRE A RHR 2.80 1.02
PO EUCE IRt & mAER 2 2.77 1.11
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[ Abstract]

The main purpose of this study was to investigate college students'
acquisition of health information by using the Youtube video platform. The
following issues were explored: students’ level of attention to their own health,
access to health and health product information on Youtube, use of health
resources, and criteria for using the information, problems encountered, and
their expectations on future services of health information. The study employed
the survey method to collect research data from undergraduate students at Fu-
Jen Catholic University with a 5-point Likert scale to elicit students’ reactions
toward the response items. A total of 206 valid online data were obtained.

Research findings include students moderately concerned their health; they
most frequently obtained information by accident; most of them often viewed health
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product information based on their needs; they had diverse health video information
searching behaviors; the criterion the most students used was to meet healthcare-
associated criteria; the students felt troubled most with the advertisement, unreliable
resources, and misleading information; they expected to have review mechanism
for health information. The results of the study also revealed gender differences in
many response items (p < 0.05), and provided several suggestions.

Keywords
Health information, Health information needs, Health information
seeking behaviors, Video sharing website

[Summary]
Summary of the study

The advancement of science and technology has great impact on the
research and development effort in medical industry and public access of health
and medical information. The availability of health related movie clips on
YouTube also makes health knowledge and information be conveyed anytime
and anywhere. For this reason, dissemination of health information through
technology is highly attended in recent years. In this study, college students’ use
of health related video information on YouTube was assessed. Subjects for the
study were undergraduate students at Fu Jen Catholic University.

The study aimed to explore college students' use of health information from
the YouTube video platform. The following issues were explored, including
students’ attention to their own health, access to health and health product
information, use of health resources, and criteria for using information,
problems encountered, and their expectations for future services of health
information. The study employed a survey method to collect research data from
undergraduate students at Fu-Jen Catholic University. A 5-point Likert scale
was used for obtaining students’ response to online questionnaires.
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The survey data gathered from questionnaires were analyzed using
descriptive statistics. Each questionnaire item was explained by the average and
standard deviation. In response to the analyses for the comparison among
diverse demographic variables, almost all were insignificant (ANOVA analysis
of variance or t- test) except gender. As a result, only gender differences were
reported.

There were 206 students responded to the online questionnaire. Part I of
the questionnaire covered basic background information about respondents.
Among these respondents, 129 were female (62.6%), and 77 were male (37.4%).
Most of them (62) were 22 years old (30.1%), and 53 were 21 years old (25.2%).
Regarding their grade levels, 78 (37.9%) were seniors, 54 were sophomores
(26.2%), 38 were juniors (18.4%), and 28 (13.6%) were freshmen. Mean ratings
for students’ health condition and health concern were 3.58 (SD = 0.84) and
3.52 (SD = 0.69), respectively. Mean ratings for healthy sleep habits and
nutrient balance were 3.37 (SD = 1.04) and 3.19 (SD = 0.70), respectively.

Part Il of the questionnaire items investigated diverse behaviors for
watching health-related information on YouTube. Among these items, “I often
discovered videos related to my health by accident” was rated the highest (M =
3.66, SD = 1.06). Gender differences for watching behaviors were tested using
t tests. These analyses indicated that men were more positive than women in
responding to the following items. “In my leisure time, | actively searched for
health-related videos for later use.” (p = 0.000). “I used to find videos related
to my health unintentionally” (p = 0.001). “I used to watch videos related to
healthy food intake” (p = 0.001). “I used to watch videos for sports and fitness”
(p = 0.000). “I used to watch education videos about medical and health” (p =
0.000). “I used to search videos about Chinese and western medicine” (p =
0.000). “I used to search and watch health videos needed by my relatives or
friends” (p = 0.03).

From the items to investigate the follow-up activities after watching health-
related videos on YouTube, “Filtering the health-related video information that
I needed” was rated the highest (M =4.17, SD = 0.94). Gender comparison from
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t-test analyses indicated that men were more positive than women among the
following items. “Conducting follow-up searches to review health-related
information provided by different channels” (p = 0.001) “Filtering the health-
related video information that | needed” (p = 0.009). “Interacting with the video
providers for further information” (p = 0.000), “Saving useful video links for
future use” (p = 0.019).

From the questionnaire items for investigating the reasons for watching
health-related videos on YouTube, “Curiosity about the video clips shared by
others” was rated the highest (M = 3.69, SD = 0.93). Gender comparison from
t-test analyses indicated that men were more positive than women among the
following items. “Personal interest in keeping up with update health information”
(p = 0.008). “Curiosity about the video clips shared by others” (p = 0.015).
“Trust of specific video channels to access appropriate health information” (p =
0.014). “Interest drawn by the push broadcast” (p = 0.001). “Prior subscriptions
from specific video channels” (p = 0.003). “Recommendations of videos in
related subjects” (p = 0.001).

Part Il of the questionnaire items investigated diverse behaviors for
watching commercial health products on YouTube. Among these items, “I used
to watch videos related to fitness health products” showed the highest rating (M
=3.66, SD = 1.06). Further t test analysis indicated that men were more positive
than women in responding to the item of “I used to watch videos related to
fitness health products” than women (p = 0.007). The rest of the comparison
was insignificant.

From the questionnaire items for investigating the follow-up activities after
watching YouTube videos about commercial health products, “Review and
comparison of the products from different channels” was rated the highest (M
= 3.68, SD = 1.04). The t-test analyses indicated that men were more positive
than women in the following items of “Search of background information about
the video providers” (p = 0.002) and “Further contact with the video providers”
(p = 0.000). However, women were more positive than men in the item of
“Further contact with health professionals for recommendations about the
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commercial health products” (p = 0.022).

Part IV of the questionnaire items investigated the resources for accessing
health YouTube video information. Among these items, “Friends and relatives”
was rated the highest (M = 3.65, SD = 1.09). The t-test analyses indicated that
men were more positive than women in the following items of “Search engines
(such as Yahoo and Google)” (p = 0.008), “Health channels” (p = 0.009),
“Health program or news websites” (p = 0.009), and “Social websites, blogs, or
online discussion forums” (p = 0.042).

Part V of the questionnaire items investigated the criteria for the selection
of health-related YouTube video information. Among these items, “Compliance
with health professional standard” was rated the highest (M = 4.33, SD = 0.71).
The t-test analyses indicated that women had higher criteria than men in the
item of “Differentiation between general health information and commercial
advertisement” (p = 0.004).

Part VI of the questionnaire items investigated the problems for the use of
health-related YouTube video information. Among these items, “Exaggeration
of commercial advertisement” was rated the highest (M = 4.32, SD = 0.81). The
t-test analyses indicated that men were more positive than women in the
following items of “Misleading caused by uncertainty of information resources”
(p = 0.039) and “Incomprehension due to too many jargons and terms” (p =
0.045).

Part VII of the questionnaire items investigated the future expectations for
the use of health-related YouTube video information. Among these items,
“Supervisions from the government for monitoring health-related video
information” was rated the highest (M = 4.53, SD = 0.78). The t-test analyses
indicated that men were more positive than women in the item of “Expectation
from the library to organize health video resources and update of the physical
or virtual resources accordingly” (p = 0.039).

Summarized from the research findings, students concerned their health
moderately. They most frequently obtained needed videos by accident and
access the information based on their needs. Students had diverse use behaviors
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for health-related videos. They rated highly for the compliance with health
professional standard and expectations for supervision from the government.
From our study, gender differences were found among various items regarding
watching health-related videos, follow-up actions, problems encountered, and
expectations for health video resources (p < 0.05). These differences reflected
different styles of life and activity between men and women. Future information
services might focus on the development of health-related video resources for
different genders. It is hoped that the research findings might contribute to the
need of health-related video information among young population. However,
this research is preliminary and has its limitation in scopes and the use of
approach for collecting data. Future research might extend to the use of different
research approaches among diverse student populations for providing more
valuable references that can be applied to provide needed health-related video
information for audience.
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